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INDUSTRY STARS SHINE AT 9TH ANNUAL AWARDS 
FOR INNOVATIVE DIGITAL MARKETING SOLUTIONS …

Pictured left to right:

1  Internationalist Awards for Innovative Digital 
Solutions at 3 Times Square 

2  Zo Bjorgvinsson, Macy’s; Dave Berlin, BP/Castrol

3  Samantha Barrett, Ansible

4  Tina Qu and Laura Smith, PHD

5  Jeremy Pool M/Six; Brendan Banahan; Allie Manning, 
BNY Mellon

6  Marissa Robinson, PHD Canada

7  Ginny Hoskins, Integer Group

8  John Toth, Reuters 

9  Kati Nowrocki, The Economist; Christine Whitehawk, 
IKEA 

10  Katelyn Pavloff, PHD 

11  Nancy Buxo, Western Union & Brendan Banahan

12  Kate Dewey, OMD 

13  Ronen Benatar & Megan LaFleche, Wavemaker

14  Spencer Judge, True North Inc.; Brendan Banahan; 
Leah Drewnowski, True North, Inc.

15  Josh Olken, Mars: Brendan Banahan; Archana 
Kumar, MediaCom

16  Vasia Dimitropoulou, XPLAIN; Brendan Banahan, 
The Internationalist; Yamile Elias, PepsiCo

17  Deborah Malone, The Internationalist, Larry Swyer & 
Geoff Campbell, MediaCom 

18  Marwa Khalife & Anna Doan, Vertic; Duke Fanelli, 
ANA 

19  Ryan Persaud, Rachel Starr & Jennifer Fantin, Carat

20  Lawrence Montalvo & Jeffrey Denny, Wavemaker 

21  The Marchon Eyewear Marketing Team, winners for 
their arresting Flexwear digital content initiative.
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MARKETING MASTERS DISCUSS STRATEGIES IN ORLANDO

The ANA’s annual, signature event, Masters of Marketing, provides 
an opportunity to learn and engage with the leaders of the marketing 
community who have built brands, leveraged the expanding array of 
media, made marketing more accountable, and improved the quality 
of their marketing organizations.

In addition to today’s Marketing Maestros, there’s plenty of 
networking and top entertainment.

Pictured left to right:

1  Marc Pritchard, Procter & Gamble

2  ANA’s Bob Liodice and P&G’s Chief Brand Offi cer Marc Pritchard 
discussed how the world’s largest advertiser continues to raise the 
bar on creativity to build successful global brands.

3  Cheap Trick performs at ANA Masters

4  Cheap Trick rocks crowd with I Want You to Want Me

5  Accompanist to the main-stage presentation by Chase’s Kristen 
Lemkau

6  Shania Twain serenades Masters audience in private performance

7  Bob Liodice of ANA speaks with Kristen Lemkau of JPMorgan 
Chase
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Deadline for Entries is 
Friday, August 3

Enter at:
http://www.internationalist-awards.com/new-digital-awards/


